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(1) inpesiT W%

Goals and tasks

TASKS

INDESIT

Top of mind B kateropun medium
and medium-low 6bITOBOM
TEXHUKM

TaK KaK NMoKyrnKa TeXHWUKU He
AB/1AETCA MMMY/IbCHOM YaCcTOM
MOKYMNKOW, AOCTaTOYHO BOMTU B
TporKy unaided brand awareness

HOTPOINT-ARISTON

YpaaneHue 3 6peHgHeriMa NnpucTaBKu
Ariston ¢ MMHMMa/IbHbIMW NOTEPAMM
B Y3HaBaemMoCTu bpeHaa;

[Nepeno3unymoHnpoBaHue
KOMMYHMKaLmm bpeHaa Ha
KOMMYHUKALMIO C MO3ULUK
«[IPEMUYMD».

Kak 6bITb € y3HaBaemocTbio bpeHaa B
TeKyL M MOMEHT?

Kakune nogsogHble KaMHU Npwm
nepexoae?

Kak caenatb nepexos MakCMMa/ibHO
3pPeKTUBHbBIM?



Chapter 1

COMPETITORS COMMUNICATION
PLATFORMS AND ACTIVITIES
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0 Vi q x A
' PHILIPS | e ©
. @ Electrolux | ‘ |

Pinsunc @ VITEK |
~ Panasonic | ‘ | InDESIT | . Haier |

H Hotpoint

ARISTON




O mcove LG manifesto it’s all possible

http://www.lg.com/ru/lg-live#social-board

@ LG NPECC-PENV3SI | OB LG | BXOA B MHHLIA KASVHET | Moucx
Life’s Good

TB/AYOUO/BUAEO IT NPOAYKUMA CMAPTOOHBITNAHWETE! BbITOBAA TEXHUKA ABTOMOBWIBHOE KOHOWUMOHEPH! KOMMEPUYECKUME NPOAYKTHI LG LIVE MNOAAEPXKA Eve ry d a y, in e Ve ry C O rn e r Of t h e WO rl d R
& amazing opportunities present

: themselves.
B e ot oo croror. oo ¥ Opportunities to seize a moment, to
KaK 3TV MOMEHTbI USMEeHSIOT Hallly XU3Hb. .
change a life, or to even amaze the
world.

It is these moments of possibility that
impact us all and enrich our lives. These
moments are not driven by technology
but rather by the human spirit and
inner passion. And it is that split
second where possibility lies.

n / ]
WUcTopwa Knapb! B WcTopua 3nubl . WcTopua Mapu WUcTopua Tonwn < 6



http://www.lg.com/ru/lg-live#social-board

() inpesiT W=\ LG smart home

company

Share Your
SMART DISCOVERIES to Wm' ~

Until September 2013

Tell us your unique ideas of using home appliances

that make life easier, smarter or just mere fun! -
CREATE //g




enve Samsung main site: communication
manifesto

LAUN INg We don’t see technology
%_ We see people with

amazing potential
We don't see technology, we see people with amazing potential.

That's why we don't innovate for the few, we innovate for all.
Watch the videos to see how we are launching people around the world.

http://www.samsung.com/ru/launchingpe

ople/landing.html

Launchin g Peo ple Launching People is about real people. It's about the way Samsung technology touches
people’s lives, to launch their dreams and potential.
That's why we don't just launch products, we launch people.


http://www.samsung.com/ru/launchingpeople/landing.html

OLL:Co mcove Samsung: how they launch people?

Man from Austria
became the winner of
Digital Photography
competition with his
Galaxy S3

They say about the
fridge in Manifesto
video but we didn’t
find anybody yet
launched with his

Anscpen Nnanep Anscbpeq Mnaiiep paboTaeT Ha rMGPOINEKTPOCTAHLMM B ABCTPUM ¥ BCETAa MeHTan cTath Cullnary skills but they
cdoTorpacdom. Ero BROXHOBMNKM KCTOPKK, KOTOPLIE OH YKTan Ha nuuax niogew. Bo spema .

W6c-Ha-flynae, Asctpun CBOEro NyTewecTeuA No MHauK OH HaYan cCHUMaTh TO, YTO BMAEN BOKPYT, CNONb3YA CBOW are p I annin g

®ororpad Galaxy S3. Te cHiMKM NPETBOPKAM B XU3Hb €r0 MEeMTY —— OH NoNan B [eCcATKY MyHwWwmx Ha
KOMKypce MobunbHoW thotorpachum 2012-ro roga.




O meove Samsung: talents hunt

Che Gelegruph Saturday 23 August 2014!!! UK - first wave

Home News World Sport Finance Comment Culture Travel Life Women Fashion
Technology News = Technology Companies =~ Technology Reviews = Video Games = Technology Video

HOME » TECHNOLOGY » SAMSUNG

Samsung 'Launching People' hunts new talent

New partnership with Idris Elba, Paloma Faith, Rankin and Gizzi Erskine will seek

film, music, photography and food stars of the future. http://www.youtube.com/watch?v=X80LY-
1jMbM&list=PLKg5k2sJtDISiPGJ4Cb7JUVHEKI-R7w2T

Launching People is an exciting mentorship
initiative from Samsung, teaming you up
with Idris Elba, Paloma Faith, Gizzi Erskine,
and Rankin, and giving you the technology
you need to turn your ambitions into reality.
Find out more http://po.st/MV8SoF
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http://www.youtube.com/watch?v=X80LY-1jMbM&list=PLKg5k2sJtDlSiPGJ4Cb7JUVHEKl-R7w2T

Samsung Living Atslier

Ol mcove

Samsung_ facebook apps

‘Samsung Club des Chets

https://www.youtube.com/watch?v=qo5rwPGorFg . . . . .
' ’ ' ° Big Collaboration with Michelin star-rated

chefs as brand-ambassadors: video-stories,
blogs, recipes, live events

SAMSUNG _____ _—
Join us to explore our Chef

L I V I N G Collection immersive workshop in NYC with

——— Club Des Chefs and our exclusive blogger

team at Living Atelier!

I
&

VIEW BY DATE
VIEW BY TAGS i 1 ’ PHILOSOPHY #1 |
BLOG POST

g REDISCOVER
CHEF COLLECTION ; — THE GENUINE
CHRISTOPHER . 3 . TASTE OF FRESH
KOSTOW " \ o . AND HEALTHY

N FOODS

CLUB DES CHEFS
DANIEL BOULUD
ERIC FRECHON
INSTAGRAM
MICHEL TROISGROS
TWITTER

VIDEO

Learn how to choose, preserve and prepare
them with Samsung’s kitchen appliances

VIEW BY AUTHOR

ﬂ Alice Gao
J NYC

Byron Talbott

Welcome to Samsung Club des Chefs, an exciting
new collaboration with Michelin star-rated chefs and
food visionaries. We'll be bringing you some of the
freshest inspiration and ideas. Now, show us the chef
within you and let's make your kitchen, the heart of
your home.


https://www.youtube.com/watch?v=qo5rwPGorFg

(D mnpesit

Electrolux fb Taste Festival

n Electrolux
' MOOAPOK g

o e P e

BbiTOBaA TeXHVKA

XpoHuka WHdopmauva ®doTorpacgumn Hpasutea Ewe ~

niogu >
otmeTku "Hpasurca" (2 419 415)

Xaitky CumoHAHy, UHHe MapyeHko u ewe 8
NONb30BaTENAM 3TO HPABUTCA.

W L/ A
Bl =R R -

Mpurnacure CBOUX Apy3eit NOCTaBUTL OTMETKY
"Hpasurca" aToit CTpaHuue

MHOOPMALIMA >

s, AnHa TnaBHas 20+

Sponsorship promotion

Electrolux ~ Electrolux sponsors Big Moscow
culinary festival ‘Taste’
http://tastefestival.ru/

taste

Mpyu noaaepxkKe

K] Etectrotux

My6nukauwa || doto/Buaeo

Electrolux

Hanuwwure 4yTo-HKM6YAb Ha aToit CTpaHuue... Taste Theatre

Electrolux
21 aprycra @

[oporve apy3bA, CerogHA HavancA NATbIA aTan KoHKypca "BocemMb
CeKpeTHbIX MHrpeaveHTos"! XKaem sawm peuenTtbl U3 8 COCTaBNAIOWMX U
sepum B nobeay Kaxaoro ua sac!

Mbl 06bABNAEM CHACTIMBYMKOB Kaxayio Hegento!


http://tastefestival.ru/

Ol mcove

Electrolux: festival activities

Famous chefs presentations and master-classes

Caexas topenb.
XpycTsilas unm HexxHas
Ha BKYC - BbIGupaTb
Bam.

euenun » Electrolux Taste Theatre

Main Stage ELECTROLUX TASTE THEATRE

Electrolux Taste

& Live cooking show, racTpoHOMU4Yeckue MacTep-K1accsl U Npe3eHTauum or
eatre

CaMbiX NYYWKUX U NPOCTO NI0EMMBIX Wed-NOBapOB Pa3HbIX CTOAWLL MUPA.
Y3HaeM HOBble CeKpeThl «OT Wwedar, nonobyemcs ux supTyosHon paboron ¢

Electrolux Chefs npoaykTamu, nonpobyem Hoeble baioaal

Secrets

Electrolux

Taste Theatre @

Taste VIP Lounge

Jetckas
Mnowaaka - Kid's
Zone

BenocuneaHsbie
nporynku

Wine&Spirits
Academy

BAPb!

Taste of Great
Britain

Beauty District

Big Cooking workshop with chefs

ELECTROLUX CHEFS’ SECRETS

WHTepakTuBHas obyyalowas KyaMHapHas MacTepckas noj npeAsoAUTENbCTBOM
npodeccroHanbHbix wed-nosapos. Bul camMocTosTenbHO ocBouTe

NPUroTOBAEHWE HOBLIX MHTEPECHbLIX 61104 NPYU UCNONL30BAHUM HOBEWLINX
TexHonoruw ot Electrolux, noobepaere B 60nbWOW KOMNAHUM TAKUX XKe, KaK U Bol
- niobuTenen roToBUTL BKYCHO U «C U3IOMUHKO»!
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Ol mcove

Electrolux_secret ingredient project

Mnassas © CexpemHsii wrpagaesT

CeKpeTHbli UHrpeaueHT

B roctax y obnagarens 3se3gpl
MwuwineH

Camuiit MOnogoit nosap, yaoCTONBIWMICA 38e3as Muwnen 8
WoTnangun, Tom Kutunn co ceoeit xeHoi Mukaannoi npurnacunu

Hac x cebe gomoi. W cepnio

Electrolux Inspiration, oH# A@MOHCTPUPYIOT KaK NP NOMOLM

p T MOXHO NPUrOTOBNTS
noTpacaoume Bnioga. KuTunHe ncnonsayer TexHuxy Electrolux gns
COBRAHMA KyNWHEPHBIX WERespos 1 B caoem pectopase The Kitchin 8
Bpuubypre.

http://www.electrolux.ru/Global-pages/Promotional-pages/The-
Secret-Ingredient/

“Secret ingredient” - life-style video-
stories about the Michelin star-rated
chefs

Tom Kitchin's pheasant recipe

Michelin star chef, Tom Kitchin, showed us a quick and simple way to
cook delicious pheasant at home. This wild bird is a great example of
the fresh seasonal produce Scotland has to offer. Tom only uses

locally-sourced ingredients in his restaurant, The Kitchin, where their

From Nature to Plate’ philosophy is at the heart of everything they do.

What’s your #secretingredient?

Discover new tastes and techniques with Michelin star chefs, including
Carlo Cracco, Simon Hulstone, Nicola Fossaceca and Magnus
Niisson. We fimed these work renowned chefs sharing their own
secret ingredients. Watch the videos for tips on how you can achieve
the best resutts at home.

 so0 the videos |
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http://www.electrolux.ru/Global-pages/Promotional-pages/The-Secret-Ingredient/

Electrolux fb Secret ingredient

Ol mcove
contest app

Culinary contest with open voting for winner - that generates good sharing

naBHas nasHan
Yerosus Ycnosua
PeuenTsl Peuentsl
Yyacteyi

YR CekpeTHbIN
UHrpegueHT

BCAUKOAENHO20 Bh'))Ca.’

CeKpeTHbIN
WHrpegueHT

BeAUKONENH020 BKyCa!

Mpuabl

Crarb y4aCTHUKOM 0%eHb NPOCTO: yqaCTBYﬁ !

- 6nioao, "3 B-mu

- Cpenaiire (oTO Balero Weaespa unu cocrasbTe

i Konnax — Mau el

- HaxmuTe "YuacTeyii", 3arpyarte dororpaduio ¥ peuen.

OueHuBan

BoceMb CEKpETHbIX MHTPEANEHTOB caenaloT Bac
nobeaurenem!

Mpasuna

15



Electrolux Design Lab open online

Ol mcove "
competition

Each year, Electrolux Design Lab inspires design students all over the world, by painting
a picture of the future as a starting point for their creative process.

The Semi finalists - Vote now!

A

Culinary Enjoyment

Electrolux Design Lab 2014
The global competition for design and technology

C0000 >~

-
STAGE 2 STAGE 3 FINALS
e e R
|

Voting ends in

Vote in People's Choice and win
. atrip to Paris to experience

& a | '@ P . : ‘ viewvioeo view vioeo view vioeo
g futre design first hand In 2014 Electrolux Design Lab continues the
i expedition to the future visions of urban
lifestyles. We draw inspiration from the
n.&

desire to build a tomorrow that is
sustainable and enjoyable as we focus on
searching new ways of creating healthy
lifestyles to our future homes.
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O mcove Panasonic_odnoklassniki culinary club

OfHOKNaccHUKK

& KynuHapHblin kny6 Panasonic

Recipes, chef’s advices, events,
competitions

i i 1 Home Topics 204 Photo albums 20 Members 32 653 Video 1
I l' ‘ Feed About Home Appliences
Kynuxapueiit xny6 Panasonic 3ro coobwecTao gnR Tex, 1o mobaT Coset ot C KaK Hapeaats
Panasonic 17 wiona B pectopane TGI FRIDAYS Ha KoMCOMONbCKOM npocnekTe BP0, RIS Y THENN OB, CR0N Kanyety
SPEVR y NNATEL
npowen Yemnuonart GapMenos! Y4acTHKY WCNONb30Bank AnA Bspeiadis Burdeyi vy
NPUroTOBNEHKA KOKTEHNEe#H cokoBbixumanky MJ-DJO1STQ v Gnengep MX- Panasonic - MyNsTvaapa, xnebonesio
GX1561WTQ, a nporcxogALLee TPaHCNMPOBaNOoCh B PeXVMEe peanbHoro ¥ ROYTYR0 ANEKTROHAKY . A H AV
ppemenu ¢ kamep HX-A500 oT nuua 6apMenos 1 YneHoB xiopw. MoceTurenu C nawa wams yRobuee! MU0 LA 'm?
HE TONbKO CMOTNM HACNAAUTLCA OTMIMYHBIM 3PENMLLEM 1 NonpoBoBaTh The group has been = A WORLD B|A5 NESNDER
WaeanbHo CMELaHHbIe KOKTEANM, HO ¥ NOMyHKK LWAKC BbiKrpaTh created 18.02.2013 J O HIP
MynbTvBapky MHS181 1 cokosbbkumanky MJ-DJO1STQ. Kpome Toro, Mot DAY
- 2 3 Website http://cooking. panasonic.ru
pacckasany o HaleM COTPyAHUMEeCTBe CO 3Be3noi Gpasunbekoit cOopHowH el 0 B19:00
He#mMapom-mnagwmm. Hy a nobegurenio Y4emnuoHara B Ka4ecTsa npuaa OMCOMO
BPYHMNK OKIWH Kamepy HX-AS00! DOTO 1 BUREO C MEPONPUATIA MOXHO panen;4
NOCMOTPETb Hvoke! panasonic 15 mmn—.
http://www.youtube.comiwatch?v=JG72nY7218¢c ob3op 15 ot
onpocsl 1 .(Imh"-:
: S ok

#Panasonic #Bbap #Kokreiny #Bkyclobegwl #3kwhKamepa coaet 8 I -

» qapigunr oy

PHBLIT [0 IPHTRAR UGRCTED KIS,
@Kays WOHEIEOB N COPIPKIOS, 8 TaKRD
BCTYUACHME METHIAABOR (AT
[ty

)

- '
rR|Y
xr:‘ .
Panasonic HX-A500 collaboration with Fridays (World bartender c...




Ol meove Bork on youtube

Bork is actually presented at online shop, corporate web-site and youtube

Good quality videos with recipes and master-classes from various chefs
http://www.youtube.com/user/BORKindustrial

H BORK  Videos  Playlists ~ Channels  Discussion ~ About  BORK

7
M >a A 2 1 .

PeuenT aaxan- Peuent dmne PeuenTt PeuenT KoTneTsl PeuenT usinneHxa PeuenT nococa ©

caHaana c Aopaao c MapOKKaHCKOro NO-KUEBCKM C € KapTodienem 1 0BOLLAMM 1

TENATUHOM OT 0BOLLEMA W NeCTo cyna "Xapupa" ot rpeykon 0T AHADeA  OXOTHUNBUMA ane/NkCMHOM 0T

Esrexun 13 MaC/YH 0T Mopaaa Padayu Bauyruxa konbackamu ot PycnaHa

KaTankuHa Mupka A3aro Pycnaxa Wranmasosa 18
Wranmasosa


http://www.youtube.com/user/BORKindustrial

Resume on competitors communication
territories

(1) inpesiT W%

CULINARY (Bork, Panasonic, Electrolux, Samsung):
Most competitors play on ‘Culinary’ territory that is natural but too simple for our days:

Bork (neat chef videos); Panasonic (odnoklassniki culinary club), Electrolux (Taste Fest & Culinary contests), LG
(International Chefs’ Contest); Samsung with its brand-ambassadors from ‘Club of Chefs’ & ‘Living Atelier’ is
definitely the headliner.

FUTURE/ INNOVATIONS (LG, Electrolux):
LG steps into the territory of ‘Future’ and develops it’s ‘Smart Home’ & ‘Home Chat’ concepts.
Same territory is researched by Electrolux Design Lab ‘healthy lifestyles to our future homes’

PEOPLE (LG, Samsung, Electrolux):
Another LG campaign ‘It’s All possible’ is based completely on ‘People’ but it is not evidently utilized.
You cannot find any real life around this platform.

Samsung with its brand new “Launching People” campaign starts something like a reality show in Britain — we’ll
see where it ends up.

Electrolux story-telling campaign “Secret ingredient” - life-style videos about the Michelin star-rated chefs
where Electrolux mixes ‘People’ & ‘Culinary’. They build the world but does any consumer lives it?

EIECTROLUX PLAYS ON ALL 3 TERRITORIES!
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O mcove Conclusions

1) B AyylIMX peKnaMHbIX KaMMaHWUAX
Mbl BUAUM CAeAYIOLLMM MOAXOA:
CTapTepPOM KOMMYHUKaLUK
ABAAETCA aKTMUBALMA, CO3BYYHas
Tepputopum bpeHaa;

2) BoB/ieyeHue ayauTOpUU BO CneunpoexT
B3aMMOAENCTBUE NPOUCXOAUT He Ha
HanpAMYto 4epes3 NMpoAYKT, a Tepputopumn

Yyepes LLeHHOCTU, KOTopble 6peHaa
nponoBeayeT 6peHa — Ha B B
3MOLMOHA/IbHOW TeppPUTOPUH
OpeHaa;

3) AKTMBaLMU COOTBETCTBYHOT
MHTepecam LA.

MpunoxkeHune
B couceTAax
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SOCIAL NETWORKS REVIEW




O mcove YMcneHHOCTb rpyn
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Ol mcove

YnucseHHocTb Facebook

Ko/anyecrtBo
YY4aCTHUKOB Ha
Facebook
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(D!L!npesn mcocove ER Ha Facebook

S0% T 46%

45% -

40% -
ER 35% -
B coobuiecTBax 1’; | 27%
KOHKYPEHTOB HA ., | i
Facebook 15% - 13%

10% T 7%

60
59 3% 4% °% e 3 F
’ 1% 2% 0% 0% 27 1%
0% [

N
~!
(=)

10%

Hotpoint LG Samsung Panasonic Electrolux*  Bosch Bork Haier Vitek Phillips*

M ER mUER



(D) npesiT YncaeHHocTb VK
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Hotpoint Indesit LG Samsung Panasonic Electrolux Bosch Bork Haier Vitek Phillips




OIS meove ER BKOHTaKTe
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onrd mcove YUC/I@HHOCTb B OCTa/IbHbIX CeTAX
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(D inpesiT WS BbiBOADI

*  Mbl BUAMM, 4TO 6e3 r/106a/1bHbIX 3aTPAT MOXKEM 3aHATb IMAUPYIOLLME NO3MLMK Cpean
KOHKYPEHTHOIO OKPY*KEHUsA B COLMA/bHBIX CeTAX



Chapter 3

MODERN TRENDS




Vestel Assist offers
features like food
information, recipes and
data sharing, imaging,
communication, audio
system, etc.

https://www.behance.ne

Vestel Assist

t/gallery/Vestel-Assist-

155228

F VESTEL
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https://www.behance.net/gallery/Vestel-Assist-/1552289

Warendorf & Philippe Stark

* Warendorf (ex- Miele die
kuche) and Philipp Stark
collaboration in design
during rebranding

* http://www.contemporist.c
om/2009/10/20/warendorf-
launches-four-new-
kitchens-by-philippe-starck/

* http://www.kms-
team.com/en/referenzen/w
arendorf-kitchens#details



http://www.contemporist.com/2009/10/20/warendorf-launches-four-new-kitchens-by-philippe-starck/
http://www.kms-team.com/en/referenzen/warendorf-kitchens#details

Gorenje and Pinifarina

* Along lasting, successful
collaboration in design
between Gorenje & Pininfarina |

* http://www.gorenjepininfarina.
com/black/ en/gorenje.html

32


http://www.gorenjepininfarina.com/black/_en/gorenje.html

Valcucine’s crowdsourced

kitchen design

http://www.gizmag.com/val

cucine-open-source-

sustainable-kitchen/31335/

—= = 7 1
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http://www.gizmag.com/valcucine-open-source-sustainable-kitchen/31335/

O mcove Whirlpool 2020

* Whirlpool 2020 project -
Interactive cooktop
concept

* http://ces.whirlpool.com/int
eractive-
cooktop/interactive-
cooktop-wows-crowds-at-

ces/

34


http://ces.whirlpool.com/interactive-cooktop/interactive-cooktop-wows-crowds-at-ces/

Electrolux concept

* FUTURE in the concept by
Electrolux

*  http://www.youtube.com/
watch?v=gwLpquelYFI#t=3
5

& Electrolux
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http://www.youtube.com/watch?v=qwLpquelYFI#t=35

Electrolux Design Lab Concept

* Holographic cooking
assistant.

* http://electroluxdesignlab.c
om/en/development-
blog/teerapol-o-
charoen/ideas/
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http://electroluxdesignlab.com/en/development-blog/teerapol-o-charoen/ideas/

Cooking with Ipad

* Prep Step - Kitchen ready
tablet dock

* https://[www.quirky.com/pr
oducts/463-Prep-step-
kitchen-ipad-stand/timeline

37


https://www.quirky.com/products/463-Prep-step-kitchen-ipad-stand/timeline

(1) inpesiT WyleZe\= Kitchen Share

* Philly Kitchen Share, LLCis a
shared use commercial kitchen
available for hourly rentals.

*  http://www.phillykitchenshare.c
om/

* Kitchen Shareis a place where
community members can
borrow equipment and share in
the joy of processing,
preserving, and serving food.
http://www.kitchenshare.org/mi
ssion
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Chapter 4

2015 TARGET AUDIENCE




() inpesiT W= INDESIT TARGET AUDIENCE

INDESIT

* Rational & pragmatic woman
WORKERS cu1

HOUSEWIVES 1 1 1
_wmm R * Quite active lifestyle

MARRIED ©

90" ) womeN iy . Home & family centered
C)O / * Look for practical solutions

— * Save time, money and reject

} , .
FET MEDIUM ! daily routine
10% MEN iis ..44 MEDIUM-HIGH MEDIUM-LOW y
- YEAR SPENDING i - -
e At e * Appliances must be easy-to-use

and not over-accessorized



OJubllly mcove The core Indesit consumer typologies

* Creative and adventurous HAPPY BOHEMES prefer ‘we’ time over ‘me’ time and
look for networks and affinity groups.

e Authenticity-loving CULTURAL EXPLORERS are pro-active and informed and
seek out ethical ‘Better World’ initiatives.

By KJAER - international trend forecasting agency
http://www kjaer-global.com/trends/consumer-mindset-maps/
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O Sd mcove Premium professionals

AMBITIOUS [

.
|

= PROGRESSIVE |
arvar ;
Business — Linked [}

Review

High-achiever & Aspirational Multi-Channel & Life-management Mobility & Convenienge




OIS mcove Wellbeing hunters

WE FEEL FINE

iy

il

B
i
il

f il
ﬁ‘ |
|
"R anp/
fEEEER

Future Oriented & Optimistic ~ Intelligent Reduction & Smart Health ~ ‘Me’ time over ‘We’ time



mcove HOTPOINT TARGET AUDIENCE

MARRIED MEDIUM-HIGH, WORKERS MEDIUM
YOUNG COUPLES HIGH LEVEL SPENDING
WITHOUT CHILDREN OF EDUCATION

L

CHILDREN
15 YEARS OLD




The core Hotpoint consumer typologies

High achieving and aspirational PREMIUM PROFESSIONALS expect
mobility, convenience and multi-channel tools to manage their lives.

Mindful WELLBEING HUNTERS prefer ‘me’ time and, in their individual
quest for meaning, they embrace transparency and intelligent
reduction.

By KJAER - international trend forecasting agency
http://www kjaer-global.com/trends/consumer-mindset-maps/
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O mcove Happy Bohemes

4R
HHHI’ 1H

b g e b

HEFF
Pi4E4HFY

Adventurous & Creative Sharing Networks ‘We’ time over ‘Me’ time



O mcove Cultural Explorers

COMMUNITY

I ———

( ) CHOICE
PARTICIPATION
2012

THE ) Top 25 Trendiest Hotels in China
URBAN FOOD
REVOLUTION

A=

[ SOCIAL CAPITAL ]

] P2P NETWORKS

Authentic & Inclusive Pro-active & Informed



Ol mcove

Overall Consumer segmentation

PREMIUM PROFESSIONALS

By KJAER - international trend forecasting agency
http://www.kjaer-global.com/trends/consumer-mindset-maps/

CULTURAL EXPLORERS

A
- -§ ------
' STORYTELLING
Total transparency The Real Thing
/, \\
7 \
/o eemmmm——— \
l _ o2 SEE §~ \
. COMMUNITY
Cloud Services Q) INDESIT A Better World
v We work, you play. N
4 \
,,,,,,,,,, :"
-..-l } .........
\ 1
. A
CONVENIENCE
i H ENGAGEMENT
Mulh—(‘lhannel [ Hol:poml: The Good Life
\ SRS Our ideas. Your home.
SO II
\ === ’
\‘- : e
MOBILITY WELLNESS
Global Citizens Intelligent Health
sssss i e oo

WELLBEING HUNTERS
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Chapter s

OVERALL COMMUNICATION APPROACH




O SW mcove New breed of shoppers

The times when people were searching for just merchandise or bargains are gone.

The explosion of social media and the many possible brand interactions have created a
NEW BREED OF SHOPPERS.

These people want to have a say in what is sold, they join forces to gain better prices
and are more than happy to share their experiences if they feel listened to.

CONSUMER IS THE BOSS
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Ol mcove New breed of shoppers

144

Furthermore, it is shoppers, not retailers, who are in control of
the buying journey and these shoppers have very clear views of
what they want the brand experience to deliver.

P OF CONSUMERS

NETWORKS TO

NSEQ\E[]IRAK;- Dr4ward / What is Social Currency and How Does it G u IDE THEIR
g Effect Social Commerce? Infographic

PURCHASING

DECISIONS®

http://www.mckinsey.com/insights/consumer_and_retail/how _retailers can keep up with consumers  °!

“Our research shows that for the average consumer, peer
recommendations carry ten times more weight than

recommendations from salespeople”
from McKinsey report



http://www.mckinsey.com/insights/consumer_and_retail/how_retailers_can_keep_up_with_consumers

Ol mcove

The new consumer paradigm

WELCOME TO THE NEW ERA OF MARKETING AND SERVICES IN WHICH YOUR BRAND IS

DEFINED BY THOSE WHO EXPERIENCE IT

OLD MODEL

RETAILERS/BRANDS SHOPPING
HAD THE POWER PLATFORM

I rFocus ON ACTUAL CURRENCY

STORE I NEED STUFF.

PLACE Q

NEW MODEL

CONSUMER 2+ SHOPPING
HAS THE POWER PLATFORMS

@ rocus oN SOCIAL CURRENCY

STORE

INTEGRATED BRAND

EXPERIENCE

CONSUMERS ARE MOVING FROM “WAITING STUFF” TO WAITING AN “EXPERIENCE”
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Ceave From thinking in communication
‘‘‘‘‘ . channels...

\

\

AWARENESS CONSIDERATION

/

/




C eave ... to a world of opportunities to

UPLOAD PICS
DISCUSS OF

VIDEO PRODUCTS
ONLINE

FACEBOOK
FEEDS

INT
WITH RICH
MEDIA AD

CUSTOMIZE A
PRODUCT CREATE/

UPLOAD

VIDEO
SEND MOBILE
PIC




OILEd mcove

FROM ONE WAY COMMUNICATION...
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...to dialogue




O mcove Why Dialogue is so useful?

SUCCESS LIES IN GIVING CONSUMERS MORE THAN WHAT THEY EXPECT FROM THE PURCHASE

50% .~ 33%

BRANDS THAT INVESTED LOYAL CUSTOMERS
IN RELATIONSHIPS SAY SPEND MORE THAN
NEW CUSTOMERS

THEIR SALES INCREASED
BY WITHOUT INCREASING
THEIR MARKETING
BUDGET

Brands need to use any opportunity to build relationships by
CREATING EXPERIENCES THAT ARE RELEVANT, INTIMATE, AND FUN.

IN OTHER WORDS, THE FUTURE OF BRAND COMMUNICATION IS A LOT LIKE DATING



mcove The future of brand communication

Insight driven

Product & price driven individual
CIVICHd We-insight driven

Brand differentiation
ST Co-creation

Brand superiority Experience




[naBa 3

INDESIT




(D npesit Indesit: Current communication

INDESIT.
WE WORK, YOU PLAY.

Only 4 simple words are needed to communicate Indesit's philosophy: all our efforts, our planning, our most innovative
solutions strive to offer you efficient and reliable tools which can help simplify your everyday ife.

(1) inbesit
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O meove  [ndesit: presence at social networks fb

i AWHa [nasHan

INNEX:
WHITE SHIRT AFTER
ALONG DAY AT THE OFFICE.

2 SECONDS; 1 PRESS, 0 PROBLEMS.

lnDeSIT BbiTORBaA TeXHM-Ka’- | ik HpaBurca w

B Coobuwenne

XpoHuka Wndopmaumna ®otorpacdum HpaeuTca Ewe ~

noau > Ny6nukauua | ®oro/Bupeo
ormeTku "Hpasutca" (139 435) Hanuwwre 4To-HMbyab Ha aToi CrpaHuue...

Mpurnacure ceoux ApPY3ei NOCTABUT b OT METKY

"Lnaousran® aralh Nrnauiaca




Indesit: social networks
bresence fb applications read

Ol mcove

Easy to cook recipes and products overview

. . OUR PRODUCTS
READY IN 5 MINUTES 5 i 7 g : il Every day Indesit appiances wil be at your side to help simpiy your e
3"4) You finish work, run home, stopping at the supermarket along the way. You R i | DRIED BEEF AND 1 SPEEDY CAKE | i } e

B 4 & Especially in the kitchen! Delicious lunches, juicy dinners...All ready in no time!
do the cleaning, it's almost dinner time and you never have enough time to i1 1 s ! RICOTTA ROLLS y ! & i i i Discover Indesit appliances.
£, finish your book. A herd of hungry friends and relatives arrive, you still have i 2 ,g&, | S S 4

to clean, iron and your favourite series is on TV. Stressfull M 1 . | “

& i : 0‘ ) \ L »
- EASY RECIPES AND INDESIT HOUSEHOLD I phL E eNa (}
i APPLIANCES ARE HERE TO SIMPLIFY ; i : SEE o
4

YOUR LIFE. BECAUSE WE KNOW YOU'LL BE A i | el B |- T
FILLING IT UP ANYWAY. ' ' b

W E o | SPAGHETTI WITH PRAWN | |
2 v15COVER THE RECIPES [ b | AND COURGETTE SAUCE | |

™




Indesit: social networks
bresence fb apps life is smart

LIFE IS SMART by(D|nDe5|T Life hack and DIY advices application with sharing

LOTS OF IDEAS FOR A SLIGHTLY SIMPLER LIFE. option

DIY, quick and healthy recipes, recycling and advice to make your life just that littie bit easier. Saving time, | fil Cl_RlSTN\AS DEC%TIG\IS
energy and money Is now possible with our suggestions. I A p

1_ Find some bolled wool and coloured fabric.

Ol mcove

2. With a pencil draw stars and shapes of different sizes.

3 Cut them out.

l', Stick together two pleces of fabric of the same
} i A shape and size.
SSCREW, UNSCREW A e ST ; i A
h z ) g 'L o 4 Staple a double ribbon at the top.
AND STORE, ] , b S Se P

6 Decorate with other material or with buttons.

USE
YOUR BOTTLES

']. Cut with scissors the top part of an empty
plastic bottie

7. Take a bag with the food you wish to store,

3 After unscrewing the cap, put the bag In the top
* part of the bottle.

l'. Widen the bag around the part of the bottle.

5. Putthe cap back on and store.

“CHRISTMAS 15 SERVED
S FORANTLECANT OIVER TheL5
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O moove Indesit: social networks presence vk

OrkpuiTan rpynna

Indesit Poccus
OduumansHas rpynna komnaduu INDESIT. O]
Onucanue: Indesit ~ HaaEXHLIM NOMOLIHUK B BALLEM AOME. YOUR 4
¥ Hac eCTb pelleHus CaMbiX aKTYa/IbHbIX 3302y, HERO -
6bTOBbLIE XUTPOCTH W COBETL! O TOM, KakK caenarb -
Ball 1OM C2MbM YIOTHBIM MECTOM B MUpE.
Mei paboTaeM — Bbi OTAbX2eTe!
Beb-caitt: http://www.indesit.ru
MectononoxeHue: Poccus
¥ Hosoctu Indesit Poccus ¥
O6cywaeHus
4 > TR YaATL KIo ETAn:
Tem BIEPENW NIOBEAMTENEM.

CepsucHan cnywba - >
585 coobienuit. Mocnearee ot Indesit Poccus, suepa 8 11:37 — 0 e > Y3HAWTE UMEHA NOBEUTENEW!

Indesit B npunowenuu 3omM6u @epma!l
1049 coobenmit. Mocneanee ot Kamuna Cabupaanosa, 10 won 8 15:04 —

Bonpocsi No KOHKYpCy «Pacckaku o cBoéM xo66u»

47 coobwenui. Mocnepree ot Ukeccs [enncosor, 9 wiox 8 10:48 —

®ororpadmmn

B ocHoBHOM anbGoMe 145 doTorpadmit Bce anbbombl

~

(D inoesir ¢ v O]

[o6aBuThb B 3aKNanKu
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Indesit: social networks

Ol mcove .
presence vk #mix

(Dmoest  Indesit Poccus (Dmoest  Indesit Poccus

i Indesit Poccw:
N i n l | #INDEHOUSE L e ———
M HCTBNIAL T2eM, Bbl...
Cap yTpeHHero CNoKoMCTBUS PCNONOXUNCH Ha FOPHOM Maccuee MOHAXY B BOCTOUHOM YacTy KOXHOM TexHnka ceoGoan! AefcTeui. Mul paGoTaen, e Becenas AOMRIWHAA BEYEPUHK2 BEYEPOM B NSTHULY — 3TO CBSTO. A MbTbe NOCYALI MOXHO A0BEPUTL

Kopeu, Henaneko ot Ceyna. ¥ Hac e yTpeHHee CNOKOHCTBME HACTYN2eT, KOrAa CTUP/bHAS MaLLMHa U NOCYAOMOEYHOM MalumHe Extra.
MOCYAOMOEUHaS MBLLMH2 32TPYXEHb, 2 B AYXOBKE 32NeKaETCH YTO-HUEYAb BKYCHOE...

Cnomancs Tenesusop?

Cmotpute punbm
«[purotoBneHne KypuLibl».
Mpembepa npsiMo ceinvac
y Bac Ha KyxHe!
MOCYAOMOEHHAA MALLMHA EXTRA:

MECTO ANnsl BOSLLLIOV CKOBOPOAb!
(CNYBAHA — 53 CM)

(i) inpesit

(D) inpesit

#s support the main brand

23 wion 8 18:20 | KoMMeHTUpOBaTL Mopenuteca «« 6  MHe Hpasutcs © 30 . B 519105 Xoumampocers Flogemmen INCpaaTcH gy
message:
(moesa] Indesit Poccusn TG recst| Indesit Poooun
W #INDEYAMI #INDEGRAPHIC (Dmoest  Indesit Poccus
JleToM NONE3HO eCTb MHOTO CBEXUX 0BOLLEi! MonpobyiiTe cAenaTh A0Ma O4YeHb NPOCTOM M OUEHb BKYCHBIH m . . . #INDEBATTLE
BbiGpaTL GUNLM, Ha KOTOPbIH MOXHO CXOAUTL B GnMXaiiiuee Bpems, NPOCTO! Bce NIOSAT XONOANNBHUK, HO UTO AONXKHO B HeM EbiTb, UTOGb! Bbi CTaNM NIOGUTL ero Gonble? MuwuTe cBoi

WTanbsHCKUA canar kanpese.

86/60p & KOMMEHT2DUSX!

OnuekoBoe macno

E . . i
- 2 Banssamuseckmii ykeyc

Conb KpynHas

i
i v oottt A
- v HET DYHKUMA yranbiBaHns XenaHui AsTOMaTUHECKas
} 4 novaona T 1 > 11 ABTOMATUHECKOrO 6NOKMPOBKa BEPM
| =4 P i TioGure NPEAOCTABIIGHUA HYXKHOO B8 nepvoa ¢ 22:00 po 7:00
S - NPHKIO4EHIA? ToGuTe (haHTacTVKY?
DA - HET

H
H
: npogyxTa
i
h
H

MPUrOTOB/IEHUE

=)

- BA .
XOTWTe BCNOMHUTL - S
Trobvire Tpmn
[Fied]
DA HET A HET

TIOpeXTE NOMVAOPS! 1 MOLAPEIY KPYXOAIKaNY, BBUIOKITS, Yepesys, [
Ha Tapenky. MONeiTe ONMBKOBLIM MACNOM 1 GANL3AMUIECKIM YKCYCOM, NOCONMTE,
nonep4uTe, a CBEPXY YKPacsTe Gasv/MKOBLIMIA IMCTKaMY. HacTosLiee

. VTAnBAHCKOE GMI0A0 NPAMO Y Bac Ha cTane!

5

Mne HpasuTca ¥ 3




MINLEESHENS

Become ‘top of mind’ in not expensive
household appliances category

ENGAGE CONSUMERS IN DAILY COMMUNICATION
AND TURN THEM INTO BRAND PARTNERS
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(D mnpesit Communication approach

Main Vector
WE WORK, YOU PLAY

(Mbl paboTaem - Bbl oTAbIXaETE)
INDESIT = FUN AND EASY LIVING

Communication platform is based on
SHARING EVERYTHING
that can make life easier and bring a lot of fun:
LIFEHACKING, DIY & USEFUL STAFF

INDESIT BECOMES A PARTNER, THAT HELPS TO OPTIMIZE DAILY ROUTINE AND FIND INEXPENSIVE
SOLUTIONS TO FREE YOUR TIME FOR SOMETHING THAT BRINGS YOU FUN

CONSUMER TAKE-AWAY:

Indesit makes my life easy and fun, it gives me smart tools and solutions to spend more time with my
children/friends/hobby, and helps me to share my experience and housekeeping ideas with others
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Communication approach

Where can we get so much stuff to post and
engage consumers?

What useful we can bring to consumers to

communicate with them day-by-day and turn
them into our partners?

WE MODIFY & DEVELOP THE INSTRUMENTS
BRAND IS ALREADY USING, ADD NEW USER-
GENERATED & COLLABORATIVE PROJECTS
AND LOT’S OF ‘SHARING’ HYPE
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CTpaTternyeckue pelueHuUA



O mcove CTpaTernyeckue petueHus

- PaspaboTka 1 peanmsauma cneynpoeKTos,
06beaVHEHHbIX 04HOM KOMMYHUKALMOHHOM naeen.

Kaxkabii U3 CneunpoeKTOB aKTUBUPYETCA B

TOp Of min d HECKO/IbKMX KaHa/iax KOMMYHMKaLuu;
. . - 3anyck nporpammbl /10A/1bHOCTU;
In medlum & - BoB/sie4yeHWe B KOMMYHMKALMIO C BpeHa0M C
. MOMOLLbIO PACMPOCTPAHEHUA BUPYCHBIX PO/IMKOB.
medium-low | e . .
Catego rles @ - PacwmpeHnue npucytcTemA 6GpeHaa B COLMAIbHBIX
ceTax;

-  BoBssneyeHue UA B KOMMYHUKAUUIO, CO3AaHME
/10A/1bHOCTW;

- [lepeBog TpaduKa Ha cauT.



KpeaTuBHble pelueHusd

INDESIT




(1) inpesiT W%

BbI30B cOBpeMeHHOro obuecrsa
MO OTHOLLEHUIO K XEHLLUHE —
yCrewHO peasiM30BaTbCA B ABYX
AVMAMETPa/IbHO Pa3HbIX M/I0CKOCTAX
— B CEMbe U Ha paborTe.

rKeHLMHbI NpeKpacHo
CrpaB/IAKOTCA C BbI3OBOM. BmecTe ¢
TEeM, UX *KM3Hb NpeBpaLLLaeTCcA B
OAWH 6E€CKOHeYHbIN paboumnii geHb.
C yTpa 40 Beyepa — paboTa no
CrnewumnasibHOCTH, C Bevepa A0 HO4M
— AOMaALLHME X/10MOTbI.

B gomalHMx 3a60Tax OHU B
MOUCKe TaKMX peLueHun,
KOTOpble NO3BO/IAT
COKOHOMMTDb AEHbIM U
BpeMA. MMM Hy»Ha bbITOBasA
TeXHUKa, KoTopaA bblsia Obl
NPOCTa B UCMO/Ib30BaHMY,
MaKCMMaibHO U36aBaAna
oT 3ab0T u... ocBoboaunna
BpeMsA.



KOMMYHUKaAUMOHHAA naeq

TEXHUKA CBOBO/AbI AEMCTBUN

Mbl paboTaem - Bbl OTAgbIXaeTe!



®

Special Projects

INDESIT




PLAY territories

We work — you play

o @ Home
The

territories of : \@ Shopping
‘PLAY’ & malls

Vacation




O SW mcove We work, you play

Activation umbrella

| ety by S e | | i 1
pomain e '-.Q'.C_-'_Tf_\l-_ __§9_§|_A'_-__L____B_T_l-____L_°fid2":‘i*_P:'T_1____IY____J
| | | | |
! : LOYALTY SCHEME: : : :
l ' “SPRING CLEAN” ACTIVATION ! ' '
! HOME | Sttt | — HE— |
| |
L e ————— d ACTIVATION ! ! !
: ! SHARED KITCHEN : : :
t  SHOPPING - e :
: MALL I PROMO PLAYGROUND: I I
! : “LAUNDRY DAY” ACTIVATION : :
S ————— ] i e e e e e e e e e e e e e e e e e e | e ——— -
| : :
|
I VACATION ! :
|
L _________________ JI. __________ e e e e e e e e o e e e e e I -

Promo zone at indesit.ru
«Indesit - Freedom of action technology»



OILEd mcove

3aperucTpupyi Ha Npomo-
canTe cBOIO TeXHUKY Indesit
Nno cepuifHOMY HOMeEpY U
noay4u 6an/1bl Ha CBOM
BUPTYa/IbHbIM cYeT

MognuwKncb Ha Hawy
PacCbi/IKy — YBE/IMYb
KO/n4yecTBo 6as/108

BcTynaii B Halwe coobLecTBo
B COL{MA/IbHBIX CETAX

[Iporpamma /109/1bHOCTU

TEXHUKA CBOBO/Abl AENCTBUMN
Mbl paboTaem — Bbl OTAbIXaeTe

bassbl 3a BCTyn/ieHMe B
coobwecTtBo

Basasbl 32 aKTUBHOCTbL B
rpynnax (Like, Comment,
Share)

CepBepHoe npu/aoKeHue,
KOTOpoe noAc4YuTbiBaeT
CYMMY HabpaHHbIX KaXKAbIM
y4acTHUKom 6an/10B

Cobepu XX 6a21/10B 1 Mbl
ocBo60oauM T€b65 oT
AOMALLHUX XA0MOT —
K/IMHUHIOBas KOMaHga
Indesit npoBegeTt y Teb6a goma
FEHEPA/IbHYIO YBOPKY!

TU3UHrOBbIA PO/IMK,
pPeK/1amMmupyoLmii Nporpammy




O Sd mcove Indesit Shared Kitchen Project

Fully equipped Indesit branded kitchen
in the Trading Mall where after online
reservation any Indesit community
member can

e VISIT COOKING MASTER-CLASS

*  ORGANIZE A COOKING PARTY
FOR KIDS, FAMILY & FRIENDS

e BECOME A HERO OF INDESIT
ONLINE REALITY SHOW

The Host of any Shared kitcheniis a
professional chef (Indesit brand
ambassador) from local restaurant
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O mcove Indesit Shared Kitchen Reality Show

* Every cooking party at the
Shared Kitchen becomes a
video-episode in online Indesit
Reality Show with consumers
starring

During the Show, Master-Chief
(Show-Host) making accents on
what appliances are used

While participants are cooking,
Master-Chief shows some
lifehacks (for example: how to
skin a fish)
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mcove Shared Kitchen project
2

TEXHUKA CBOBOAbl AEMCTBUM
Mbl pa60TaeM — Bbl OTAbIXad€TeE

SOCIAL

Find out where Indesit Shared . Go buy and bring your . Share your Indesit Reality
Kitchen is hosted your city ingredients Show episode with your

Make online reservations for . Cook with your friends, family friends at social networks
your own party or register to and professional Chef (brand . Watch other Indesit Reality
culinary master-class ambassador) Show episodes, find out new

Invite friends via social .  Become a hero of Indesit recipes, lifehacks and smart

networks Online Reality Show solutions and share them with

Choose your menu - get the your friends

shopping list online




mcove MrpoBas NpoOMO-30Ha

TEXHUKA CBOBO/Abl AENCTBUMN
Mbl pa60TaeM — Bbl OTAbIXad€TeE

KoHKypcHble CneuymanbHbiv npoeKT «BO/IbLUAA CTUPKA»: Maket npeacraenser
06011 CHUMOK UrpOBOIA

30HbI B TLL. floBO/IbHBbIE
LLeHTPaxX A4EeTCKOM UrPOBOI MPOMO-30HbI; /Mua geTeii.
BbiHOC: «Mbl paboTaem

aKTUBaLuu CTpouTe/bCTBO B KPYMHbIX TOProBbIX
(¢poTOKOHKYpPC) U3

UrpOBOM 30Hbl; y
. rpoBas 30Ha, MO CYTU, ABAAETCA CYXUM
crumyasaums Like, P ! ym, y - Bbl OTAbIXaETE.

Share; 6accertHom. o popme — rMraHTCKOM «Meran, XumKus

2) BoBeuenue B CTUPA/ZIbHOM MALLUMHKOW; AT I T

nporpammy Mama MOKeT CNOKOMHO OTAOXHYTb, MOKa MPOXO0A B UTPOBYIO 30HY
NIOANBHOCTHU Indesit 3alimeT ee pebeHka! 3R (H piege ]

3) Mepexopg Ha caiT




F «bO/IbLUAA CTUPKA»
A
HanosHuTe/nb ana cyxoro 6acceiiHa ¢
0C06€eHHOCTbIO: LWapuKK 06/1a4at0T <
aHTUCTAaTUYECKMM OYULLIAIOLLUM O4EeXKAY @ = ®
NMOKPbITUEM
NosTomy, ﬁ#\
M3 UrPOBOI 30HbDI {:‘1 '\ BXOA, BbIXO/,
pe6beHoK | TEXHUKA
BbIXOAUT... | CBOBO/Abl AEMCTBUI
B YUCTOM "‘ h mbl paboTaem — Bbl OTAbIXaeTe!
ogexpae! /o \!

5M

N
Vv




(D npesit | «/leTeKTOp MATON OAEMKAbI»

TEXHUKA CBOBOAbl AEMCTBUM
Mbl pa60TaeM — Bbl OTAbIXad€TeE

UHCAUT
Ypa, Mbl HAKOHeL-TO /1IeTUM OTAOXHYTb!

Kak Bceraa, c6bop Belyen — HoOUYbLO
HaKaHyHe oT/1eTa. Bce nocTtupaHo, HO
YTO-TO He ycrne/ao AOCOXHYTb U
OTMpPaBU/I0Cb B Y€MO/AaH B/Ia*KHbIM — Ha
mMecTe Bbicywy... [l1aTbA A4 Be4yepHUX
BbIXOAOB TOXE ynakoBaHbl... OHW,
KOHEYHO e, MIOMHYTCA B YemogaHe! —
Oi4, A 3a6b1/1a B3ATDb yTHOT!



OJLLEUY meove | «/leTeKTOp MATON OAEMKAbI»

TEXHUKA CBOBOAbl AEMCTBUM
Mbl pa60TaeM — Bbl OTAbIXad€TeE

UAEA
iINDESIT coBmecTHO € obopyaoBaHue, CKaHupyoLiee
aBuanepeBo34nkom S7 Airlines 6arax, onpeae/uUT Ha/AMYME MATbIX
npea/aaraeTt HOBYIO YCAYTY — WM B/IAXKHbIX Bellen, nepegact
«/leTeKTOp MATOM OAeXKAbl». AaHHble B 6OPTOBYIO NpayYyeyHyto
He 6epa, ecau Bbl 3a6b111 aBuanepeBoO34MKa, 060pya0BaHHYIO
Nor/1agmuTb U/U BbICYLUNTb BELLU Nno noc/seAHemy C/I0BY TEXHUKU U, Ha
HaKaHyHe oTnpas/eHusA. CNOKOMHO /leHTe Bblgaym 6araxka B mecte
OTAbIXaUTe B camo/ieTe, a Mbl Ha3Ha4YeHus, Bbl NO/IyYUTE
nopabortaem. Cneuura/ibHbIN BbICYLLIEHHYIO U OTI/Ia’K€HHY0

AETEKTOP, BCTPOEHHbIN B oaexay!



ccccc . «/leTeKTOp MATOM 04eXAbl»

TEXHUKA CBOBOAbl AEMCTBUM
Mbl paboTaem - Bbl OTAbIXaeTe

SOCIAL U TIPUHT DIGITAL TV U BTL
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OILLEEW mcoove New Smart Tool: CookBook Assistant

INDESIT COOKBOOK ASSISTANT IS MORE THAN A
RECIPES’ CATALOGUE OR VIDEO INSTRUCTIONS

* Itis astep-by-step interactive cooking guide, that
brings consumer experience on the new level

* Itis the easiest and smartest way to optimize Your
cooking process and save Your time

* CookBook Assistant can include gamefied system, to
bring more fun and experience to consumers

When the operation is done —
touch “Done!” button and When Your dish is ready You can
proceed to the next operation share this via networks just for
(several operations are fun, or invite friends for a dinner
performed at the same time)

When You are ready to start
Choose Your recipe and touch Assistant will prompt the operation (boil for example)

“Cook!” button necessary operations step by step touch “Start!”” button and timer
will tell You when You are done
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Ol mcove

01:02 PM

—

.

Olivier
Coocking time: 35 min
Difficulty: Easy

J

—

N

Vinaigrette

Coocking time: 45 min
Difficulty: Middle

N

CHOOSE

01:02 PM

Patato

READY!
00:00 min left!

N

Vs

Carrot

@ is cooking

4:06 min left

Beef Tongue

== Bail for 20:00 min

CookBook Assistant

ABC 3G 01:02 PM
\

Olivier
Ingredients:

- Potato 200 g

- Beef tongue 150 g

- Cucumber - 100 g

- Carrot 150 g

- Greens at your taste

COOKI

01:02 PM [
2 N

CONGRATULATIONS!

You have made Olivier!

Decorate it with the greens
Serve cold

SHARE: n m U




O moove CookBook Assistant: sharing

* Consumers can add their own
recipes for personal use

Share Your recipe

. O h . . h b d f P;ceiiii;gl:g %\?/en \E! socjal _networks
r share It with everyboaqy arter Kbl and nvite Your
pre-moderation pass through pre- CookBook

Assistant

 Authors of the best and most

shared/liked recipes will be Partipate nthe Cook ok
o montnly contest and win
awarded monthly with branded prizes

kitchenware (TBD)

89



@

PaclumMpeHue npucyTcTBuA bpeHaa B COLMa/IbHbIX CETAX

INDESIT




OJLLEUY meove [IpeacTaB/IeHHOCTb BpeHaa B ceTAX

YucneHHoctb
rpynnbl He He He He He He
104 391 npeAcTaB/IEHbl MpeacTaB/ieHbl MpPeACTaB/eHbl NpeAcTaB/ieHbl MpeAcTaB/leHbl NpeACTaB/eHbI




(i) inpesiT Wl [TokazaTtenu ER

YucneHHoctb Not
rpynnbi unique Unique
104 391 3% 2%
AlaHHbIU pe3y/bTaT
COOTBETCTBYET
ob6eLaHHbIM

NMNOoOKa3saTte/1aAM
BOB/IEHEHHOCTU

m ENGAGEMENT RATE



OIL.Eo mcove PasBuTue BpeHaa B ceTAX B 2015 roay

dopmyna pa3Butua 6peHaa Indesit B coupmanbHbIX ceTAX B 2015 roay

(
O+ H+d) X
\.
° Hanbobliee cooTBeTCTBUE / \

Hawen LA;

*  Bupa/ibHble MeXaHMKM CeTH + Heob6x0anmo A * Beaenue rpynnei
(Knacc = Like + Share); NMPpUBOAUT K

«  iFrame — OKHO A/1f1 yKe pea/iM3almm 3afad aBTOMaTUYeCKOW Sseo-
pa3paboTaHHOro MapKeTUHIoBOU ONTUMU3ALUU U
NMPU/I0XKEeHUS, CTpaTernu; NOBbILLAET NO3ULMNIO

*  Ya06CTBO M MPO3PaYHOCTD Bblgaum B Google

npoBegeHnsa GOTOKOHKYPCOB




O mcove LiveHacks and DIY

Shared Kitchen
Reality Show

CookBook ‘
Assistant

> Y
Vote for thenew-  Watch Cooking Indesit Cooking
comers in Indesit reality show from Assistant is voted
DIY Contest Indesit Shared the best culinary
Kitchen in Omsk! app 2015!

DIY-Package n m B

S

Let’s make home-  Kitchenbefore Cooking assistant:

made cocktail- and after: how to 19 Important tips to
party! save on a modern Tremendous salads
update
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[naBa 4

HOTPOINT-ARISTON




CTpaTternyeckue pelueHuUA



YaaneHue us bpeHgHenma
npuctaesku Ariston ¢
MWHUMA/IbHbIMM
noTepAmMuU B
Y3HaBaemMoCTu bpeHaa

CTpaTtermyeckue pelueHus

AHa/IN3 CTAaTUCTUKU
3arnpoCoOB MOUCKOBbIX
cuctem Yandex u
Google



Ol mcove

CTpaTtermyeckue pelueHus

N3meHeHUue
NO3ULUOHUPOBAHMA
KOMMYHUKaL UK
@ 6peHaa Ha
KOMMYHUKaLMUIO C
NO3ULUU «ITPEMUYM>

KoppeKTUpoOBKa
KpeaTMBHOM
KOMMYHWKaLWOHHOM
naeu

CI'IELI,I'IpOEHT, B OCHOBE€
g KOTOPOro /'lE)KVII'
dKTUBaAUKMUA, CBOMCTBEHHAA
KaTEropuu;

Peanmaau,mn cneunpoekTa B

HECKO/IbKUX KaHa/1laX KOMMYHUKaUnn.

3apaBaTb TPEHAbI YPOBHA NMpeMUym —
Mup bpeHaa



MN3meHeHne bpeHaHa1MMa

HOTPOINT-ARISTON




O mcove AHa/ M3 MOUCKOBbIX cUcTEM™

r r
1 1
1 1
1 1
1 1
1 1
r r
1 1 1
1 1 1
1 1 1
: : :
1111 (G R e *-
— i Hotpoint i 94 189 i
neagop cnee e L ]
1 1 1
i Ariston Hotpoint i 90 437 i
1 1 1
mmmmmmmmmmeees . I
i Hotpoint Ariston i 90 416 i
1 1 1

*Y1c0 3anpoCcoB 3a noc/1eaHui mecAl,; reorpadus - Poccus



O mcove AHa/ M3 NOUCKOBBIX CUCTEM

Google Trends: 3anpoc no caioBy “Ariston”
3Ha4veHuA npmBegeHbl OTHOCUTE/IbHO MAdKCUMYMaQ, KOTOprIZ NMPUHAT 3a 100

[To permoHam Poccuu

"""""" SR, epsemomaee 100 e
" i Tomckan obnacts 100 —
i ropog Mockea 05 —
i Tyneckan obnacte 93
i BopoHexckan obnacTe 91
|
: Ceeponoeckan obnactes 89 I
|
J:. Hpocnaeckan obnacte 86



O mcove AHa/In3 MOUCKOBbIX CUCTEM

Google Trends: noxo»xue 3anpochol
3Ha4veHuA npmBegeHbl OTHOCUTE/IbHO MAdKCUMYMaQ, I-(OTOprIZ NMPUHAT 3a 100

-1 .
1 ariston BogoHarpeBaTeny CeepxXnonynApHoC

hotpaint ariston 100

hotpoint 95 CeepxnonynApHoC

I
—
Ncxopaa 13 aTux AaHHbIX

ariston WHCTPYKUMA 70— Mbl MOXXeM CAeNaTb i CeepxnonynApHoC

[

[

[

[

BbIBOZ4, YTO YaCTb
MOMCKOBbIX 3aNpOCOB
npnuxoanTCA Ha CeepxnonynApHOC
BOAOHarpeBaTte/1n.

BOJOHarpesarens 50 CeepxnonynApHOC

BOAOHArPeEaTens ariston 50

ApHCToH 70 CeepxnonynApHoC

CTMPANEHAA MALUWHA ariston 40
apucToH CeepxnonynApHoC



O mcove AHa/In3 MOUCKOBbIX CUCTEM

BbinagatoLime agpeca [TonckoBad Bblgaya AHAEKC
B MOUCKOBOW CTPOKe AHAeKC

;IHHEKC ariston

o B "Ariston” - mapka GeIToROM TEXHUKN
ﬂHﬂeKc aristor| Haitmi Mewck heotpoint-ariston.ru +
MNnocTpHpoEaH <= KSTENOT NPOAYELMN MNUT, XONSAUNEHWUKH, CTHRSMEHEIE MEILIHHE,
. 4
Caiit  www.hotpoint-ariston.ry — «Ariston» — mapka GLIToBOI TexHMKN MOCYASMORKHLE MWK, AIPECS MArasnHas 8 Pocoul.
Xoncaunerukw  Cepewc  CTupancHoe mawwHe  MpoSnems v pewesus
[Nowck  ariston KepTuHi
ariston BoacHarpesaTteny [8) BonoHarpesatenu v oTonuTensHoe ofopynosanne Ariston Thermo
ariston odULMANLHbII CaFT ariston.com -
Ariston gemcHcTpupyeT Hoselwmre aocTHxeHnR & ofnacTi sneprosdenTHERCOTH. . AnR
Bugec MHTepHeT-Marasnsos KpHTEpHY piveWerns NEpTHERSE B8 cadTe Ariston Moapofnes.

MNpoaykuwa  Boponwarpesatenn  KowTakTe  CepeMcHLIE BEHTPE

[8 "Ariston Thermo Group” - oTonuTensHoe ofopyaosanue
aristonhesting.ru -

KapTa
MpooSsE NPOTOWHEN W HEKOTIWTENEHEM SNEKTEUYECHWX W T830850 E0A0HETDEESTENEN, HOTNOS.
WrdbopMayns anA oNTOELX KNWEHTOE. AQPECE TORTOELX TOMNEK W CEREMCHLX LEHTROE.
MapreT +7 (2383) 227-88-41 » nu-nT 9:00-18:00, nepepwe 13:00-14:00 - wm. 2onoTas Huea
9 yn. Bownckss, 52

Agpec Ha KapTE

Odmumnansrbii calt Ariston | Bece odmunanbHble calTel B 0AHOM MecTe!
oficial-site.ru > OdrmunansHsm cant Ariston -

OdmunaneHei cant Ariston. Kounssna ApUcToH (nonHoe HesesHne Hotpoint-Aristen) ssnAeTca
COKMM HE KEYTHERWAX NPCHISCANTENEN EnekTRoRHOH SeToEol TexHe & Espone v saHaMasT. .



Ol mcove

AHa/1M3 MOUCKOBbLIX CUCTEM

BbinagatoLime agpeca
B MOMCKOBOWM cTpoKe Google

Go gle | ariston|
ariston
ariston cepBUCHBIN LIEHTP
ariston BogoHarpeBaTenb
ariston hotpoint

B Google, no 3anpocy “Ariston”, kak
B TOMNeE BbINaAA0LWLMX a4PeCoB
MOWCKOBOM CTPOKMU, TaK U Ha NepBOM
MecTe NOMCKOBOM Bblaauu,
HaxoAMTCA CalUT BOAOHarpeBaTe/en.

Mounckosas Bblgava Google

GO gle ariston i |

Mouck KapruHku Kaptel Bugeo HoeocTi Ewé - WHCTpYMEHTEI NOUC

Peaynetatos: npumepHo 11 800 000 (0,30 cek.)

BogoHarpesaTtenu U oTonuTensHoe oGopygosaHue Ariston ...
www_ariston.com/ru/ -

Ml-lpDEIDﬁ nniepB obnacTn 3NeKTPUYeCKNX, CONHEYHEIX, ra3oBblx EID,D,DHEI'pE!EIETEJ'IEF] ]
KOHZ EHCALNOHHEIX KOTNOB.

Mpoaykuna - Bogonarpeeatenn - KoHTakTel - CEPEMCHEIE LEHTPEI

Hotpoint-Ariston

www.hotpoint-ariston.ruf ~

Hotpoint-Ariston; Hasapn; Britoean TexHuka. CTupaneHele MalWnHe! - CTupansHo-
CYLWMNEHEIE MAWKMHE - CyLUNNEHEIE MaLLWHE - [ToCY40MOEYHEIE MALLIWHEL ..
Katanori - Cepenc - CTUpaneHeIe MALWWHEl - BapouHble NOBEPXHOCTH

Bl nocewann 3ty ctpaHuyy 22.08.14.

Hotpoint-Ariston - Axgexkc. Mapket
market_yandex.ru/guru_xml?CMD=-RR%3D9%2C0%2C0%2C0_.. ~
CTupantHele mawmuHel Hotpoint-Ariston — Mo4enw 0T NpOBEPEHHLIX MAraanHoe,
nonynApHBIE HOBMHKW W NWOepEl NpOOax. Mowck no napameTpam, ‘y,D,DEHDE



O mcove AHgexkc.MapkeT

Bblgaya «AHAeKc.MapKeT» No NoAApHbIM bpeHaam

[Mpy NOMCKe TOBApOB B AHpeKC | vaveer
«AHgeKkc.MapkeT» 6e3 TO4YHOro
MOMCKOBOIO 3arnpoca no 6peHay,
«MapkeT» cam genaet nog060pKy no Kpunian rexetica ana Koo

o HOCYE,OMOGLIHI::IG MaLUNHBI
Hanbo/bLLEer MONy/IAPHOCTM.

OnekTpoHuKa KomnetoTepel BriToBanA TexHnka Oom u gavua lapaepob [JeTckue ToBaphl KocmeTur

Beibop no napameTtpam ( BEKO 7 Indesit 1 \
Hanbosee nonyasapHbie Mogenm lora: o[ Jao[  Jewe Bosch 24 NEEE 20
BbIBOAATCA 34,eCh: " s C| o Samsung7

Tun yeraoski: [ Hesaio d Electrolux 1so Siemens 122
Hanbosee nonyaapHbie bpeHabl Hansa 2 Whiripool s
BbIBOAﬂTCH 3Aer: PacluupenHsii NouCk — \ Hotpoint-Ariston a« Zanussi 4o

BCE NPOW3BOAWTENN —

Mpu yaaneHuu npuctaskm “Ariston” (To
Lonvnapuoie
€CTb, NpU GAKTUYECKOM U3MEHEHUU = -
Ha3BaHMA BpeHAa) eCcTb PUCK NOTEPATL |
nony/AApHbIE NO3ULUN B
1.8 8.8 01 RN L. 8. 8.0 0t
«4 HAEKC. l\/\apl-(eT», Bosch SMV 50E10 BEKO DSFS 1530 Bosch SWV 65030

20873 ... 36 627 nvb. 8240 ... 12 200 ov6. 28 800 ... 48 605 bv6.



(1) inpesiT W% BbiBOADI

* [lo cTaTUCTHKe «AHAEKC», YNC/10 MOUCKOBbIX 3anpocos “Ariston” (184 Tbic.) B ABa pa3a
MpeBbILLAET YMC/10 NMOMUCKOBLIX 3anpocoB “Hotpoint” (94 TbIC).

* Bwmecte c Tem, c 3anpocom “Ariston” 0bpallatoTCcA He TOABKO /104U, UlLyLine BbITOBYHO TEXHUKY
Hotpoint-Ariston, HO 1 Te, KTO ULWET BOogOHarpesaTeau Ariston.

* CorzacHo ctatuctuke Google, 50% nonckoBbix 3anpocos “Ariston” npuxoauTca Ha
BOAOHArpeBaTe/Iu; TaK»Ke 3anpoc Ha BOAOHAarpeBaTe/IM HaXOAUTCA «B TPeHAe».

*  Ko/myecTBeHHble NOKazaTeNun «AHAEKC» MOXHO COMOCTaBUTb C MPOLEHTHbIMM NMOKA3aTe/sAMM
Google n caenatb NpeaAno/oKeHne, OCHOBaHHOE Ha 06006LLeHNM AaHHbIX: KO/IMYeCTBEHHOe
npeBblLLeHWe B A4Ba pa3a 3anpoca “Ariston” npoTtus 3anpoca ‘“Hotpoint” 0obycnoBaeHo
3anpoCcoM Ha BOAOHarpeBaTe/Iu.

*  Hapsagy c atum, no 3anpocy “Ariston”, BbinagatoLime agpeca B MOMCKOBOM CTPOKE «AHAEKC»
BeAYT K Bblgade carta hotpoint-ariston.ru Ha nepson no3uymm.

*  Y4yuTblBaA BCe Bbllle 03By4€HHOE, Mbl MOXKEM CAe/1aTb BblBOZ, YTO NMPU COXPAHEHUM MPEIKHUX
TemMnoB paboTbl N0 SEO, puCK NOTEpM NOMCKOBOrO Tpadumka «AHAEKC» NPU yAA/I€HUU MPUCTABKM
Ariston 13 bpeHgH3MMa KparHe HU3KUM.

* HanpoTtuB, nOMCKOBaA CTpOKa 1 Bbigada Google BbIBOAAT Ha NepByIo NO3ULMIO0 BOAOHArpeBaTe/n

Ariston. OCHOBbIBaACb Ha 3TUX AAHHbIX, Mbl MOXEM CAEeAaTb BbIBOA, YTO PUCK NOTEPHU
nomnckosoro Tpagpuka Google npu yganeHuun npuctaBkm Ariston us bpeHgH3Mma npucyTCTByerT.



OIS mcove PekomeHaaumm

* [poaonxnTb paboTy NO se0-ONTUMU3ALUY;

* Mcnosb30oBaTb COOOLLIECTBA B COLMA/IbHBIX CETAX B Ka4ecTBe
MCnbITaTe/IbHOU N/0WaAKMN AN1A nepexosa K bpeHaHanmy Hotpoint. B
4aCTHOCTU, COCTABUTb TUMbI M0/1b30BATE/IbCKOrO NOBEAEHUA.

* T[lepeg yganeHnem NnpucTaBKM BbIBECTU HA NEPBbIE MO3ULUK BblAauu
Google cant hotpoint-ariston.ru

* 3anyctuTb M BeCTU cooblectso B ceTu Google+, Ay6/Mpya KOHTEHT 13
coobuiectB Hotpoint-Ariston B gpyrnx coumasbHbiX ceTAX. BegeHne
coobuectsa B Google+ npnBoAUT K €CTEeCTBEHHOM Se0-ONTUMM3AL UK U
MOBbILLIAET NO3ULMIO MOMCKOBOM Bblgayun B Google.



MI3MeHeHre B KOMMYHUKALMOHHOM NO3MLMOHMPOBAHUM BpeHaa

HOTPOINT-ARISTON




(D mnpesit Communication approach

Main Vector
PURSUIT OF THE IDEAL
(cTpem/sieHue K COBEpLLIEHCTBY)

HOTPOINT IDEAL = PERFECT LIVING

Communication platform is based on everything for the modern perfect living:
WELLBEING, PREMIUM DESIGN, INNOVATIONS

HOTPOINT BECOMES A FRIEND THAT SHARES SAME VALUES, EXPERT THAT SHARES
KNOWLEDGE, COACH THAT SUPPORTS CUSTOMERS ON THEIR WAY TO THE

‘PERFECT LIVING’

CONSUMER TAKE-AWAY:

Hotpoint gives me more than premium design and innovations, Hotpoint leads me and my family to the ‘Perfect
Living’.

109



onrd mcove Brand communication

PARTNER

Insight driven

Product & price driven individual
ndividua We-insight driven

Brand differentiation
Engagement Co-creation

Brand superiority Experience

First Year we can work on moving this ‘ME Oriented’ Target Audience from ‘Shoppers’
category to ‘Fans’.
We show them what the new brand world is and build the link ‘Hotpoint = Perfect Living’
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OIS mcove New concept launch: stages

Launch the new brand
world

Collaboration

with

Famous designer of Perfect Living

Innovation Design Awards | Create content and engage

: consumer
for young product designers

Endorse the brand idea &
coach the Perfect Living

with everyday dialogue
Hotpoint ‘Perfect Living’ blog yday &




Brand Drivers

Effectiveness

Wide possibilities of
available solutions that
give outstanding
performance and results

Style

Fitting home perfectly:
quality and streamline
design



O Sd mcove [lopTpeT noTpebuTens

THE SEEKER

Always looking for smartest solution for
a better life

CURIOUS
Motivated by the need to know
emotionally, intellectually, spiritually

OPEN MINDED

Flexible, driven to continuously look for
a better way, better life

EMPOWERING

Tirelessly looking for highest potential
on himself and others




KpeaTuBHbIe peLleHns

TeKkywaa KOMMYHUKaUMOHHaA naes:

H Hotpoint
ARISTON

TEXHUKA MAEA/IbHbIX PELLEHUW



KpeaTuBHbIe peLleHns

Hallu uaen A4 seallero Aoma

M Hotpoint

TEXHUKA UHAUBUAYA/IbHbIX PELLIEHUIA



Special Projects



Tepputopumn «npemmym»

AN3anH 1 NCKYCCTBO

°  MHHOBaUuM
MHTEepechl y
«TIPEMUYM- : dCTOMHbIE
KYy/IMHapHble Loy
KaTeropumn»
« Celebrity-life




STAGE 1: collaboration with famous

Ol mcove

Option: Mike Shilov

, Famous Russian Interior Designer creates 5 perfect kitchen

interiors using Hotpoint products to demonstrate its perfect
living concept

Innovations supporter.

He cannot create without
"smart" furniture, tricky lighting
systems and other engineering
achievements.

118



(D inpesit STAGE 1: utilization

COLLABORATION GIVES BRAND PERFECT PR-ABLE CONTENT TO USE AT:

Interactive virtual space: new product Web-site based on 5 kitchen designs / Instagram based web-
site (IKEA case), Pinterest based web-site (case Uniclo)

Offline store-in-stores: ‘premium’ product demonstration
PR: online publications about collaboration on theme resources (the Village, Salon, AD etc)

Facebook / vkontakte / youtube / pinterest [ instagram pages: design and content
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Ol mcove Stage 2: innovation design awards

In collaboration with:

I‘:;gher séhool Hotpoint Pe.rfect L|.vmg Innovation Design Awa.rds for young
art & design product designers in category ‘Household appliances’

Jury: professors from
British Design School

Main prize:

1-year course at British
Design School in
Moscow

Announcement: via
Russian Design
schools
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O mcove Stage 2: utilization

COMPETITION GIVES BRAND THE CONSTANT SOURCE OF PR-ABLE CONTENT TO USE AT:

Hotpoint blog: content and the base for consumer engagement
PR: online publications on theme resources (the Village, Salon, AD etc)
Facebook [ vkontakte [ youtube / pinterest [ instagram pages: content
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(1) inpesiT W%

«lLIKoAN1a Ky/IMHAapHOro camoBbIpa*KeHUA»:

Hawun naeu ana sawero goma. Bawum naen ana Haweu
TeXHUKU. Halwa 3Be34a 4214 Ballero aoma.

[TepeaBUXHOW, PAaCKNAAbIBAOLWLMIUCA B CTEHA GYProH, OCHALLLEeHHbIN
TexHMKoM Hotpoint npuesxkaeT B 06LwecTBEHHOE MeCTO.

Ha KyxHe-cTeHae — n3BeCTHasA Ky/IMHapHaA 38e34a. OHa NpoBOAUT
mMacTep-kiacc B dopmate Kitchen Share — rotoBut BmecTe ¢
nobegnTenAMmn Ky/IMHAPHOrO KOHKYpPCa, KOTOPbIM NpeaLuecTeyeT
opP1anH-aKTUBALUM. ..



(1) inpesiT W%

«lLIKoAN1a Ky/IMHAapHOro camoBbIpa*KeHUA»:

B coumasibHbIX CETAX M HAa NPOMO-
CTpaHuue carTta hotpoint-
ariston.ru o6bABAAeTCA
KY/IMHAPHbI apT-KOHKYPC:
YYaCTHMKAM HeOBX0AMMO CHATb
Ha BUAEO KpeaTUBHbIM peuenT-
BbI30B Hallen guest-star

BegeopeuenTt
Heobx0AMMO 3arpy3muTb
B MPWU/IOXKEHME Ha
NMPOMO-CTPaHULLE UK B
COLMaA/IbHBIX CeTAX.

'Riopu B cocTaBe guest-
star u 6peHa-KOMaHAbI
BbibMpaeT Top-10
BMAEOpeLenToB

YYaCTHUKM COLMA/IbHBIX CeTel C
nomolubto Like’s ronocytot 3a
ZY4LIMIA U3 BbIOpaHHOM AeCATKM
peuent

B Ha3HavyeHHOe BpemsA PpyproH co
3Be3/4,0M NpuesKaeT B
obLecTBeHHOe MecCTo, YTOObI
BMeCTe C AeCATKOM y4aCTHUKOB
NpuUroToBUTL peLenT nobeauTtena



(1) inpesiT W%

Hotpoint, Kak MCKyCcCTBO

«BuH3aBoA», «apax», Art-Play... — B ueHTpax coBpemeHHOM
Ky/IbTypbl, Hotpoint 3anyckaeT cO6CTBEHHbIM MPOEKT —
nepdomaHC COBpPEMEHHOIro NPOMbILL/IEHHOIO MCKYCCTBA.
AKUMA CTapTyeT B paMKaxX TEKYLLLEeM BbICTaBKU U NpeACTaBaAeT
cO60M My3bIKa/IbHO-CBETOBYHO MHCTAAAALMIO. B nepunog, ¢
anpesa no ceHTAbpb (oKTAGPL) 2015 roga Hotpoint-
nepdomMaHC NOAB/IAETCA B KAXKAOM LLeHTpe COBPEMEHHOrO
MCKYCCTBA C YHUKA/IbHOM akTMBauuen. Hanpumep, neppomaHc
«OTMbIBaHME BOCMOMUHAHUIM» (1a3epHOe LWOoY, B KOTOPOM
3a4,eMCcTBOBaH 6apabaH CTMpa/IbHOM MALUUHBI) UAM...



Hotpoint, Kak MCKYCCTBO

. 0 \ - > 7 = | . " r

KoHpOpKM ! | A &ﬂ
(ropenkn) ‘t g i/ % ﬂ
BAPOYHbIX : Al
noBse z ( | X n

PXHOCTEMN W | Z
MCNO/Ib3YHOTCA B
KavyecTBe
MY3bIKa/IbHOIO
3KBa/amsepa...




Hotpoint 06bAB/AeT apT-KOHKYPC «[1OCTPOM KYXHHIO
3Be3ge».

B npuaoxeHumn, kotopoe Aasadetca 3d-
KOHCTPYKTOPOM M0/1b30BaTe/IM CTPOAT KYXHIO
M3BECTHOMY Y€/10BEKY.

Hotpoint Bon/iowaeT Aydlinim NpoeKT B XU3Hb!



(1) inpesiT W%

AAv3anHep KyxHn Hotpoint

B aHOHCKpYytOLLLEeM B1AEO
npur/aweHHas guest-star (MBaH
YpraHT, Hanpumep), roBOpUT O
TOM, YTO A,aBHO XOTe/10Cb
NOCTPOUTb cebe Ha KyxXHe YTO-TO
MHTepecHoe. M Tenepb y Bac
npeACcTaBuaacb BO3MOMXHOCTb
NMOMOYb: MOAENPYNTE MHE
KYXHIO B MPU/I0XKEHMM 1 BaLLl
npoekT Hotpoint noctpouty
MeHsA gomal

AN3alH-NpOeKTbI
PENTUHIYIOTCA NO KO/IMYECTBY
NAKOB.

10, HabpaBLLMX
MaKCMMa/IbHYIO OTAa4y
nonagaroT B YapT 3Be3/bl.

3Be3ga BbibupaeT Hanboee
nogxoaawmm ana ceba
NpoeKT (No CcybbeKTUBHOMY
MHEHMUIO).

Hotpoint npuesxaet u ctpout
KYXHIO 3Be3/e...

MpoekT, HabpasLumi
Haunbo/ibLLee YUC/10 NAUKOB...

Tak e 3apabatbiBaeT
BOM/IOLL,E€HME B ¥KU3Hb, HO Y>Ke Ha
KyXHe pa3paboTymKa npoekra!



(D) npesiT Wl Project Eco System

LOYALTY SCHEME

“SPRING CLEAN”
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OIL.Eo mcove PasBuTue BpeHaa B ceTAX B 2015 roay

®opmysa pa3suTtua 6peHga Hotpoint B coumanbHbIX ceTax B 2015 roay

£l + H+Bxl

* (Bo60gHaA HUWa (HM3KaA
npeAcTaB/IeHHOCTb KOHKYPEHTOB B
ceTu)

*  BupasbHble MexaHuKu ceTu (Knacc =
Like + Share);

* iFrame — OKHO a/1A yxe
pa3paboTaHHOro NPU/IOXKEHUS;

Camasa oxBaTHadA
CouMa/IbHasA CeTb B
Poccum

BepeHue rpynnbl
NMPUBOAMUT K
aBTOMaTMYeCKOM seo-
ONTUMM3ALUU U
MOBbILIAET NO3ULMUIO
Bblgaun B Google




O moove Stage 3: perfect living blog

The blog is hosted on social networks and Hotpoint brand site

BLOG REPRESENTS THE MIXTURE OF TRANSLATED POSTS DEVOTED TO PERFECT
LIVING WITH EVERYDAY CONSUMER COACHING AND DIALOGUE WITH THE BRAND.
Photo / video [ txt content & its sources:

- INNOVATIONS: Mashable [ trendhunter /[ techcrunch / trendwatching

- DESIGN: trendhunter / behance [ fastcodesign

- WELLBEING: best blogs on wellbeing, healthy lifestyle, wellness, nutrition etc.

- VIDEOS: Culinary trends from local gurus (Crabs are coming, Sladosti & Radosti etc)

- HOTPOINT OWN INNOVATIONS

- HOTPOINT INNOVATION DESIGN AWARDS NEWS

Mashable IS
Waté;ﬁgang =R L Béhance

CREATIVE
SANDBOX

health & fitness

blogs for 2014

30



Stage 3: utilization

Ol mcove

Brand offers consumers to react the posts, give their opinion on the proposed topics,

[ ]
comment the young designers works for Hotpoint Awards.
* Authors of most popular (voted) comments get the prizes from Hotpoint: small
innovative gadgets, books on wellbelng, designers accessories for perfect home etc.
K
Announcing 8 New Judges For Berg Wants To Be The Platform
The 2014 Innovation By Design To Make Any Dumb Appliance
Awards Smart
Knife Form Study IS
NEWS from our favorite Russian confectionary

Industrial Design, Product Design, Sculpting



Social Networks in Russia



OXxBaT couma/ibHbIX ceTen B Poccmu

Social networks as a marketing channel provides-

Maximum reach

o) 142 500 482 75 926 004 & <
'ea Population in Russia Internet users
947% 80%

Have a profile in social networks Visited networks for the past month

~50% of population!



Average daily time spent in social

Social networks as a marketing channel provides -

Maximum Engagement

2:11 min

Average duration of time spent in social networks daily

Main advantage over promo-actions - is a long-term
deep contact with TA!



Ol mcove

Primary social networks in Russia

MAU
52 000 000

45+ 12-18

18-24

35-44

25-34

TNS, Socialbakers, june 2014

45+

0

MAU
41000 000

12-18

18-24

MAU
23 000 000*

45+ 18-24

35-44
25-34

*In fact~8 000 000



OILEESY meove Secondary social networks in Russia

You !
Tibe @
N—
MAU o
10700 000 [1T0O pOCCUUCKOMY CErMEHTY ayAUTOPUN HET
TOYHbIX CTATUCTUHECKNX AAHHbIX
45+ 12-18
6,5 M/IH YCTAaHOBOK B ~11 M/IH
Poccun no/b3oBaTe/Ien B
mecAy*

4 M/IH aKTUBHbIX
no/ib3oBaTe/ien

*/laHHble SOCIALIST



Crnacubo 3a BHMMaHue!

MOCKBa, 2014



